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Copenhagen - center of the 
world in December 2009
COP15 - the facts:

■ 170.000 politicians, officials, reporters and NGO’s in The Bella Center.   

■ 15.000 delegates in Copenhagen

■ Ministers from the 192 countries and 130 Government leaders 

■ About 5.000 accredited reporters and a large number of activists.

The challenge:

Secret escort routes Cordons Demonstrations



The task
To secure the best possible accessibility for 

citizens and guests during the climate summit by delivering:

– Overview of the overall traffic situation and call for alternative modes 
of transportation.

– Current and updated traffic information.

– On relevant media platforms.



Partner strategy 
and Web-TV



Collaborators on traffic 
information for the capital

Side 7

Traffic-TV

editorial (T.I.C.)Planned events

Acute events

http://www.vejdirektoratet.dk/
http://www.dsb.dk/stog/
http://www.m.dk/
http://www.frederiksberg.dk/
http://www.kk.dk/
http://www.dsb.dk/
http://www.politi.dk/Koebenhavn/
http://www.movia.dk/


The solution was Traffic-TV 
for the capital 

http://www.trafikken.dk/hovedstaden/hovedstaden.asp


Why Web-TV?

Complex information editorial worked and disclosed 

in an understandable and modern way…

where the users are. 



Cooperations and media
■ Largest newspapers’ Web-TV channels

■ Local TV-stations

■ Public transportation companies

■ Traffic sites

■ Emergency management – including the police

■ SMS/RDS feed/Podcast

http://ekstrabladet.tv/nyheder/112/article1268157.ece


PR - TV-Lorry 6th of December 2009



Publicity from news partners



Evaluation



Challenges with Web-TV



Objectives and achievements

– To deliver coordinated and updated information about the overall traffic situation 
via as many media as possible.

• A good editorial cooperation with the partners in TRAFIKinfo.

• Efficient diffusion via media partners.

– To make the optimum accessibility for all road users during the COP15.

• Impossible to assess but 2/3 of the viewers of traffic-TV have 
changed their transportation planning at least once in light of the 
broadcasts.  

– More than 1.000 subscribers for sms-service.

• During COP15 the number of registered reached 1.096.



Objectives and achievements



Objectives and achievements
• 75% of the viewers are very satisfied/satisfied with Traffic-TV 

for the capital region.

• “How satisfied are you overall with Traffic-TV for the 

capital region?”

• 82 % were very satisfied/satisfied.

• Sample 224 people.



The future



The perspectives
• New platforms - new penetration options.

• Complex information  - editorial worked and disclosed in an 
understandable and modern way to where the users are.

World championships in cycling...

• Biggest challenge yet.

• Even bigger impact on the traffic in central Copenhagen.  


